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	Pre-requisite 

	The course is designed to introduce student to the various aspects of business research methods and to apply the various techniques of research to the real world of Finance. This course covers topics such as the role of Finance research, scientific inquiry, beginning the research process, research proposal development, evaluation fundamentals of research design, foundations of measurement, primary data collection, secondary data collection, scaling and instrument design, and sampling design.

	Module description 

	COURSE OBJECTIVES:

1. To understand the nature of a finance problem and translate it into a research problem.

2. To supply a solid foundation in Finance research, i.e. to furnish the student with a sufficient knowledge of the stages in a research process.

3. To learn how to do research designs, and use data sources.

4. To become familiar with major research methods in finance such as sampling experiments, hypothesis testing, and comparative analysis.
5. To learn how to select samples and get familiar with general measurement issues.

6. To understand fundamentals of survey research and basic methods of communication with respondents.

7. To learn how to write reports, make presentations, and defend research projects.
8. Develop and strengthen overall analytical skills.

9. Develop critical thinking skills about markets and banking services.
 
	Aims 

	Intended learning outcomes (ILOs)

Upon the completion of this module , students should be able to achieve the following:

	1) Understand the nature of a finance problem and translate it into a research problem.
2) Select samples and perform general measurement issues.
3) Survey the previous literature and report a review of the related literature.

4) Design a complete research from the research problem to the conclusions of the research.

5) Report and present the steps of the research and its conclusions.
	

	Teaching and learning methods

	- The teaching method is based on the learning by doing. Hence, lecturing is used in combination with a supervised project and exercises.

	

	Assessment methods

	Students will be assessed based on the following:

Exam

Day/Date

Time

Place

Weight

Mid-term Exam
Thursday, April 4th, 2013
Class time
Class room
25%

Project

15%

Class Activities
Every lecture

Class Room

10%

Final Exam
To be assigned by the registrar office

TBA

TBA
50%



	Academic Honesty

	All the assignments and work submitted by the student should be his or her own. All actions of academic dishonesty including cheating, plagiarism or helping other students in such actions will be dealt with strictly according to the university regulations. 
	

	Main textbook(s) and additional readings

	Main: 

· Donald R. Cooper, Pamela S. Schindler, Business Research Methods, 10th edition, 2010, McGraw Hill
Supplements:

· Christina Quinlan, Business Research Methods, 2011.

· William Zikmund, Barry Babin, Jon Carr, Mitch Griffin, Business Research Methods, 8th edition, Cengage learning.
· Anderson, Sweeney and Williams, Statistics for Business and Economics, Ninth edition, Thomson, 2005.
	

	Online Resources

	1) Text book student’s companion website: http://highered.mcgraw-hill.com/sites/0073373702/student_view0/index.html#
      Here you can find a multiple choice exercise question. 

      2)   Instructor website: http://staff.hu.edu.jo/ahmadkhasawneh
	

	Detailed lecture schedule

	Hours
	Material:
	Week:
	

	2 hours
	Ch (1): Research in Business.
	Week 1
	

	3 hours
	Ch (4): The research Process: An Overview
	Week 2
	

	3 hours
	Ch (5): Clarifying the research question through secondary data and exploration
	Week 3
	

	3 hours
	Ch (6): Research design: an overview
	Week 4
	

	3 hours
	Ch (7): qualitative Research
	Week 5
	

	3 hours
	Ch (8): Observation Studies
	Week 6 
	

	3 hours
	Ch (9): Surveys
	Week 7
	

	3 hours
	Ch (10): Experiments
	Week 8
	

	
	Midterm Exam 
	Week 9
	

	3 hours
	Ch (11): Measurement of data
	Week 10
	

	3 hours
	Ch (14): Sampling 
	Week 11
	

	5 hours
	Ch (17): Hypothesis testing
	Week 12 +13
	

	6 hours
	Project presentations and discussions
	Week 14 +15
	


Good Luck!
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